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Abstract

Qur’an and Hadith are the two main sources for knowing the Islamic market.
After the victory of the Islamic revolution, the Islamic world sought to know the
Islamic market, as one of the achievements of the Islamic revolution, in order to
get acquainted with the efficient strategies of the Islamic economic system. In
this intra-religious research, an attempt has been made to infer, describe and
analyze the characteristics of the Islamic market from religious texts. Because
the religious indicators of the market are in two parts, positive and negative,
therefore, in this research, Qur’anic and hadith findings about the Islamic market
have been extracted and recorded in two parts, dos and don'ts. In the positive
indicators, halal sustenance and legitimate business, knowing of Shari'ah
rulings and business jurisprudence, remembrance of Allah, prayer, perfection,
solidity of goods, transparency and honesty have been examined and the list of
other indicators has been reported in nineteen axes. In the negative indicators,
damaging and underselling and non-transparency were investigated and other
indicators were listed in fifteen axes. In addition to the indicators, the lifestyle of
Imam Ali (as) is also presented in the affairs of the market. The researcher has
tried to describe and analyze the sacred religious texts with economic words
such as market, halal and haram sustenance, halal and haram, trade, buying
and selling, sustenance, causing harm, underselling, weighing, scales, non-
transparency and their types of marketing.

Keywords: Qur'an, Hadith, Islamic Market, Indicators.

1. Associate Professor, Department of Islamic Studies, Ferdowsi University of Mashhad, Mashhad, Iran:
javaheri@ferdowsi.um.ac.ir



